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Provider Story: Transitioning to In-Person Visits



Families Served – Prenatal Enrollments
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Families Served – Hospital Enrollments
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Northridge Hospital
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Providence Holy Cross



Martin Luther 
King Jr. 

Hospital

Centinela 
Hospital

Northridge 
Hospital

These hospitals 
helped take on a 

transitioning hospital's 
clients, serving 

over 600 clients.

Families Served – 
Story of Hospital Efforts & Centering the Clients



Families Served – 
Home Visiting Enrollments
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Families Served – Completed Visits
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Family Demographics

Hispanic/Latino 76%

Black/African American 8%

White 6%

Asian 5%

Other 5%

Race/Ethnicity

50+ 
languages 

spoken



Program Impact – 
Mental Health Screening
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Program Impact – 
Child Development Screening

State of California

Percentage of children who received at least 1 developmental screening in the past year

Home Visiting Welcome Baby

28% 85% 99%

CA comparison data from State of Babies 2022 report. 



Program Impact – 
Safe Sleeping at 2 Months
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Program Impact – Well Child Visits
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*Welcome Baby program goes to 9 months. Percentage is a projection based on children who have completed recommended number of WCC visits by 9 months. 

Per HEDIS, percentage of children who had 6 Well Child Check-Up Visits by 15 months 

Comparison data from HEDIS 2021 Data Report



Program Impact – 
HEDIS 6 Week Postpartum Visit
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Comparison data from HEDIS 2021 Data Report

Per HEDIS, percentage of new mothers who had a 6-8 week postpartum visit with a healthcare provider



Program Impact – Community Referrals

Charitable Services Lactation Support
Parent/Education 

Support Group Food Needs

Top Referrals Given for Welcome Baby and Home Visiting

Over 15,300 successful referrals this fiscal year



Program Impact – 
Story: Community Referrals

At SHIELDS HFA, a family of 6 children were at risk of 
needing to move if rent was not paid.  The Family 
Support Specialist supported the family with creating a 
monthly budget and applying for a rental assistance 
program. The rental assistance was approved, and this 
allowed for the two past months of rent to be paid off. 
The family was able to stay in their home.



Over 1,100 goals completed by families in FY 22-23

Program Impact –
Client Goals Completed



Program Impact – Story about Goals

The family set a goal to work on college 
applications for an older sibling in the family. 

The home visitor supported the family with the 
application process. The family called the home 

visitor to thank them for the support, and to 
share the news that their child was accepted to 

7 out of the 9 schools they applied to.
 (El Nido Family Centers)
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Program Completion – Home Visiting

families have been 
enrolled for 2+ years

500+

We had our first in-person 
graduation event since 2018, 
and its theme was Dr. Seuss’s 
“Oh the Places You’ll Go” 
–  Antelope Valley Partners for Health

We transitioned all 11 graduating 
children to kindergarten!
– Lundquist Institute / South LA Health Projects

families graduated 
this fiscal year

85+



Client Satisfaction

My home visitor provides 

information or support in a 

way that respects my beliefs. 

4.93/5 

My home visitor helped me 

build confidence as a parent. 

4.86/5 
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